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Significance of Effective Communication

Fostering Scientific Temper
| INTERVIEW |

in
ffective communication of
Sclence and Technology
(S&T) information plays a crucial
role in creating scientific aware-
ness and promoting rational
thinking among the public
According to Article 514(h) of the
Indian Constitution, it is a
fundamental duty of every citizen
to develop a scientific temper
humanism, and the spirit of
inguiry and reform. India has a
remarkable history of scieptifie
achievements, with significant
Research and Development
(R&D) occurring across nume-
rous laboratories and institutions
nationwide. Despite these ad-
vancements, effectively disse-
minating scientific knowledge to
the genera| public has been a
challenge., Often, scientific
breakthraughs remain confined
within agademic gircles and fail
to reach the broader papulation,
thus limiting -their impact on
sociztal progress and individual
empowenment Effective science
communication can bridge this
gap, Mmaking sclentific know-
ledge accessible and relevant to
everyday [ife
S&T Communication in
India

While India’s scientific commu-
nity continues to thrive, the lack
of a commen bady dedicated to
disseminating  R&D break-
throughs hindered efforts to
showcase the nation's scientific
prowass to the masses for long
Recognising this need, lhe
National | Instilute’ of Seience
Communication -and  Paiicy
Ressarch (NISCFRY, a consti-
tuent labaratony of tha Colmell of
Scientific and  Indusirial Re-
search (CSIR), took a pionsering
step by establishing the Sclapca
Media Communication Call
(SMCC). The SMCC aims to
serve as a conduil between
scientific research and publie
undarstanding, democratising
access o socientific knowledge
and fostering greater engage-
ment between scientists and
society. With a legacy of over
seven decades in  science
communication, MN|IScPR has
used popular science maga-
zines, books, and various
outreach programmes to
connect with different stake-
holders in society. The SMCC
adds a new dimension to these
efforts by ufilising audic-visual
digital, social media, print, and
public engagement avenues to
bring Indian science closer to the
people,

In the last two decades, India's
R&D ecosystem has evolved
significantly, with an increase in
the number of scientific publi-
cations, emerging innovations,
and start-ups. This growth
reflects both quantitative and
qualitative improvements in the
nation's scientific endeavours.
Scientific  laboratories  and
research institutions have played
a pivotal role (n generating new
knowledge, technologies, and
innovations, thereby enhancing
the quality of life for citizens. In
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this context, the SMCC is a
timely and essential infative 1o
disserninate Indian R&D break-
throughs through various media
plattorms, By effectively communi-
cating scientific achievemeants
and making them accessible to
the public, the SMCC not only
promotes scientific temper but
also inspires future generations
to engage with science This
cemprehensive —approach en-
sures that the benefits of
scisntific
widely recognised and utilised,
fosltering & mare informed and

rational society.

Key Objectives of SMCC
lmu{f:ﬂiu%g" scriertﬁﬁc iempm by

Disseminating S&T knowledge

through various media
platferms, including  social
media, prinl, and electronic
media.

‘Conceptualising  mulimedia
‘content, infographics, and
"Iﬂuitr'gtions to communicate
‘complex scientific concepts
Producing _compeling -audio-
visual products such as short

films, documentaries, and
podeasts te engage audlences
Engaging  pub ; ]
workshops, training sessi A
policy dialogues, and

interactive sessions to fostar
science communication,

Establishing robust  media
networking  with outlets,
science  jeurnalists,  and
communicators to maximise
impact

Collaborative Initiatives
and Partnerships

In addition 1o its cors

functions, SMCC actively colla-
borates with various stake-
holders, including scientific
institutions, government bodies,
media organisations, and edu-
cational institutions, to amplify its
impact and reach. By forging
strategic partnerships, SMCC
enhances its capacity to
disseminate scientific  know-
ledge, engage diverse audi-
ences, and ensure science
communication across India
SMCC's collaborative initiatives
include joint workshops, semi-
nars, and training programmes

advancements are

aimed at building the capasity of
sclence  communicatars  and
enhancing public understanding
of science. Through these
parinerships, SMCC levesrages
expertise from dwerse fields to

devgiop innovative communi-

cation stretegies and ersate
shgaging contert that resenates
with audiences c©f all ‘bagk-
greunds.

Moreover, oy facillating dia-
logus ameng scientists, policy-
makers, media expers/prac-
fitioners and the gublic, SMCC
contributes to infermed decision-
making and festers greater
appreciation  for the role of
science in addressing societal
challenges and driving
sustainzble development.
Social Media Management

Social media plays a prvetal
role |0 S&T eommunication by
meking information  more
accessible and engaging for &
broad aucisnce, [t serves as a
dynamic platform for seientists to
share their research findings, for
institutions to promote inno-
vations, and for the public to
engage with scientific content in
real-time. Through videos, info-
graphics, live discussions, and

Interactive posts, social media
simplifies  complex  scientific
concepts, encourages public

interest, and fosters & comme

unity of Infermed individuals.

This w[ﬂespmad rsach and
[nteractive nature Ralp bridge the
qap between scientific comme
unities and the public, promoting
scientific literacy and curiosity
across diverse demographics
The SMCC team is dedicated
to effectively digseminaling R&D
oreakthroughs and achieve-
ments of all ndian labs through

strategic social media engage-

ment. 'With a focus on organic
growth, the social media pages
of CSIR-NIScPR on X [formerly
Twitter), Facebook, and [nsta-
gram have flounshed to a level
typically achieved through paic

‘socizl media marketing efforts.

SMCC has significantly boosted
engagemenl by introducing
Innovative content formats all
posted with & mesticulously
planned strategy.

Presence of SMCC in Media
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Prof. Ranjana Aggarwal
Director, CSIR-National Institute of
Science Communication & Policy

Research (NIScPR)

Here are the excerpls

from the
wlth Prof. Ranjana Aggarwal,
3|R-NIScPR  on  various
mensions of the Science

8
4

Meéia Communication Cell (SMCC).

What was the motivation behind establishing the Science
: 3 Il {(SMCC) by CSIR-NIScPR?

stablishment of SMCC was a pivotal
1of R&D breakthroughs of Indian labs

through dlffenent media. CEIR-MISCER is & unique lab which not

only formulates aviden
policies but it nu
information to society
as the nedal laborato plan,

3sad Science, Technolegy & Innovation

s dissemination of scientific
NIScPR has been designated

conesptualise and promote Indian

R&D braakthroughs in thﬂ‘mﬁmﬁl mﬁﬁ[a and increase the scientific

awareness among citizens
for this purpose was crucial,
role.

reating a single window
has excelled in fulfiling this

Could you please elaborate on SMCC’s recent initiatives to

enhance science
breakthroughs of Indian lab
Ranjana Aggarwal: SMCC

11, 2023 and in a short span of

communication and outreach of

stence on September
this platform has

coordinated media publicity of @ numbe( {Pf programmes and

(I18F} )-"?3 SMCOC fﬂadﬂ‘
media publicity of all the *

'aﬁwttles of sc ence cepartmﬁpts

Few such activilies are
fak, Mational Science

rthermore, the recent

_ntnbuhans by conrdmahng
this mega science festival.

amed huge public atlenhon and
Twitter garmered over 10 thousand
s reallime coverage during the 4-day
interest. While all posts received significant
23 reached with the post of the ISRO
i ed 60,000 imprassions within a day,
jons. This achievement represents

aling 9 s
-Eh.mpreoedenled level afmgagamsnt for any previous ||SF edition.

initiative, |ISF atzined traction in

remote areas, with enthusiastic

participation from  Interested
youngsters previeusly unaware
of the event,

SMCC's scope of
extends beyond ISF to include

work

In addition te engaging
stakeholders, media outlets, and
collzborators, SMCC extended
ts reach to rural communities by
collaborating with  community
radio stations. Through this

the media publicity of several
ather events of Indian science,
such as Chandrayaan-3 Mission,
One Week Ones Lab (OWOL),
INSFIRE-ManakAwards, CSIR
Foundation Day, and Mational

Science Day In collaboration
with relevant science depart-
ments and erganisations, SMCC
has effectively. disseminated
their achievements to society,
Future Roadmap

Looking  ahead, SMCC
remains committed te its mission
of promoting S&T information,
fostering public engagement
with seience, and advancing
scientifie literaey. in~ India. As
techrology  evolves and
communication channels
continue to diversify, SMCC will
adapt its strategies and
approaches to effectively reach
and engage with audiences
across all segments of society. In
future, SMCC plans to wark in
cellaboration and strengthen
their bond with the press, and
audio-visual professionals for
maximum outreach. Plans are
underwvay to develop a creative
logo and an engaging website
for SMCC. This website will also

Continued on page 30
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serve as a comprehensive archive for the creative works and products generated by
SMCC.

Workshops with the Nodal Officers, key stakeholders of science ministries/
departments and associated laboratories, Doordarshan, All India Radio. Community
Radio and Press Information Bureau are also lo be organised for discussing on the
evolving paradigms of science dissemination and public engagement with science.
SMCC plans to visit the Indian laboratories for assessing the need and dimension of
knowledge products to be created and disseminated out of lab specific R&D
breakthroughs.

SMCC produces popular stories in Hindi and English language for various
newspapers and magazines. Future plans Include providing 3&T information in the
Indian languages inlcuded in the 8th schedule of the Conslilution of India. We realise
that, other than English or Hindi, reaching out to the masses in their regional language
or mother tangue will definitely be helpful in making a technology or invention
understood clearly.

Contributed by:
Science Media Communication Cell,
CSIR-NIScPR, New Delhi.

= s
S&T Programmes Coordi-nated by SMCC

(W'eelf.ly Column in Employment News)

Advertisement No. 42/2024

Government of India

Public Enterprises Selection Board

invites applications for the post of
Director (Operations)
in
Yantra India Limited
Last date of submission of application
by applicants is
10th June, 2024

"CSIR-NIScPR is fostering connactivity
among all labs, spearheading the effarts of its
Stience Media Communication Cell (SMCC).
AS & lestament lo its success, S&T columns
a are 'nbr p__mmmentl;r featured in the
Emrloyment News' (2 weekly publication of
the Ministry of IRB, (Gowvl. of India), marking a
significan: milestone in disssmination. of

science (o the general pubic.*

Last date of forwarding of applications
by the
Nodal Officers to PESB is
19th June, 2024.
For details login to website
http://pesb.gov.in
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Suvide Foundation's

KRISHI VIGYAN KENDRA

Karda Tqg. Risod Dist. Washim (MS)
Contact No, (07251) 222260, Email : kvk.washim@yahoo.com
Applications are invitad to the following vacant post under plan scheme of Suvide Fou
Vigyan Kendra, Karda, Dist. Washim, Maharashtra State.

A

\

No. 24011/01/2024-PP (B.1)
Government of India

Ministry of Personnel, Public
Grievances and Pensions

(Department of Personnel and Training)

HE AR
ICAR

ndation’s Krishi

S. | Name of |No. of [Essential Qualification Desirable Pay Scale | Age Applications are invited for Two (02) posts of

No.| the Post |Post Qualification Limit . .

1. | Tractor |01 i) Matriculation pass from a i) One year trade [ (PB-1, 5200 | 18-30 Member, Staff Selection Commission (SSC) at

Driver recognized board. certificate in the 20200, Years = s

ii) Possession of a valid relevanl field from | GP - 2000) Joint Secretary level, under this Department on
and appropriate driving ITI: or REVISED . : PR s
Hesnae o prasciied ii) Experience of | under 7 CPC deputation basis. The eligibility conditions and
Government Authority (the driving in a recog- | as : i : ;
ceniaaie wil have Yo pass | nized metibiton: | Pegizt o0k other details are contained in the vacancy circular
the practical skill test to be or Pay Level-3 displayed on the Department's website
taken by an appropriate iii) Experience of
Committee of Institute/Head motor mechanic https:/idopt.gov.in/whats-new. Interested
Quarter). work.

The last date for receipt of application will be 30 days from the date of
advertisement.

EN 8/53

For details of adverlisement and application format please log on to our website www kvkwashim.com

Suvide Foundation's

publication of | candidates may apply in the format prescribed in

the vacancy circular. Last date for receipt of
applications is 12.06.2024.

Chairman

EN 8/79
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S&T Proagrammes Coordi-nated by S-hiCC
(Weekly Column in Employment News)
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